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DISCLAIMER 

Property Economics has taken every care to ensure the correctness of all the information 
contained in this report. All information has been obtained by what are considered to be 
reliable sources, and Property Economics has no reason to doubt its accuracy. It is however 
the responsibility of all parties acting on information contained in this report to make their 
own enquiries to verify correctness. This document has been prepared for the use of Waikato 
District Council only. Copyright © 2014 by Property Economics Ltd.  
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1.1. OBJECTIVES 
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1 Australia New Zealand Standard Industrial Classification 
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1.2. INFORMATION SOURCES 
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2 Commercial Sector refers to office based business activity for the purposes of this assessment. 
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2. INDICATIVE NGARUAWAHIA TRADE CATCHMENT 
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FIGURE 1: INDICATIVE CORE NGARUAWAHIA TRADE CATCHMENT 
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3. DEMOGRAPHIC PROFILING 
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Ngaruawahia Catchment 2014 2016 2021 2026 2031 2036 2041

Population 9,712 9,853 10,182 10,449 10,646 10,819 10,972

Households 3,412 3,492 3,706 3,893 4,051 4,117 4,175

Household Size 2.85 2.82 2.75 2.68 2.63 2.63 2.63

Population Growth (p.a.) 0.72% 0.66% 0.52% 0.37% 0.32% 0.28%

Household Growth (p.a.) 1.17% 1.20% 0.99% 0.80% 0.32% 0.28%

4. POPULATION AND HOUSEHOLD FORECASTS 

 

TABLE 1: CATCHMENT POPULATION AND HOUSEHOLD FORECASTS 
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5. RETAIL EXPENDITURE AND GFA PROJECTIONS 
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2014 2016 2021 2026 2031 2036 2041

Total Retail Expenditure ($m) $68 $70 $76 $82 $87 $92 $97

Total Sustainable Net Floorsace (sqm) 10,860 11,202 12,142 13,067 13,947 14,764 15,553

Total Sustainable GFA (sqm) 15,515 16,003 17,346 18,668 19,925 21,092 22,219

 

TABLE 2: CATCHMENT RETAIL EXPENDITURE AND GFA FORECASTS 
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Convenience Retailing 2014 2016 2021 2026 2031 2036 2041

Retail Expenditure ($m) $13 $13 $14 $15 $16 $17 $18

Sustainable Net Floorsace (sqm) 1,763 1,818 1,970 2,120 2,261 2,394 2,522

Sustainable GFA (sqm) 2,519 2,598 2,815 3,028 3,231 3,420 3,602

5.1. CONVENIENCE RETAIL 

 

TABLE 3: NGARUAWAHIA CONVENIENCE RETAIL EXPENDITURE AND GFA FORECASTS 
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Supermarket Retailing 2014 2016 2021 2026 2031 2036 2041

Retail Expenditure ($m) $21 $22 $24 $25 $27 $29 $30

Sustainable Net Floorsace (sqm) 2,125 2,190 2,370 2,546 2,710 2,869 3,022

Sustainable GFA (sqm) 3,036 3,129 3,386 3,637 3,872 4,099 4,318

5.2. SUPERMARKET RETAIL 

 

TABLE 4: NGARUAWAHIA SUPERMARKET RETAIL EXPENDITURE AND GFA FORECASTS 
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Ngaruawahia Store # GFA (sqm) Store % GFA %

Supermarket 2 1,433 6% 23%

Food retailing 6 744 19% 12%

Clothing, footwear and personal accessories retailing
0 0 0% 0%

Furniture, floor coverings, houseware and textile goods retailing
0 0 0% 0%

Electrical and electronic goods retailing
0 0 0% 0%

Pharmaceutical and personal care goods retailing 1 217 3% 4%

Department stores
0 0 0% 0%

Recreational goods retailing 1 271 3% 4%

Other goods retailing 8 701 25% 11%

Food and beverage services 12 2,706 38% 44%

Vacant 2 129 6% 2%

Under Construction
0 0 0% 0%

Total 32 6,201 100% 100%

6. CURRENT RETAIL SUPPLY 

TABLE 5: NGARUAWAHIA TOWN CENTRE RETAIL AUDIT FEBRUARY 2014 



 

 

18 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Store % GFA %

6%
2%

38% 44%

25%

11%

3%

4%

3%

4%

19%

12%

6%

23%

Supermarket

Food retailing

Clothing, footwear and personal
accessories retailing

Furniture, floor coverings,
houseware and textile goods
retailing

Electrical and electronic goods
retailing

Pharmaceutical and personal care
goods retailing

Department stores

Recreational goods retailing

Other goods retailing

Food and beverage services

Vacant

Under Construction

 

FIGURE 2: NGARUAWAHIA TOWN CENTRE RETAIL COMPOSITION FEBRUARY 2014 
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3 ‘Anchor Stores’ are typically the larger, branded retail chains in a centre that attracts the most 
significant custom such as department stores (Farmers, The Warehouse) and supermarkets (Pak’N Save, 
Countdown) in retail centres.   
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Supermarket Retailing 

Supply vs. Demand (sqm)
2014 2016 2021 2026 2031 2036 2041

Sustainable GFA Demand 3,036 3,129 3,386 3,637 3,872 4,099 4,318

Existing  GFA Provision 1,433 1,433 1,433 1,433 1,433 1,433 1,433

Differential (Shortfall) 1,603 1,696 1,953 2,204 2,439 2,666 2,885

Convenience Retailing 

Supply vs. Demand (sqm)
2014 2016 2021 2026 2031 2036 2041

Sustainable GFA Demand 2,519 2,598 2,815 3,028 3,231 3,420 3,602

Existing  GFA Provision 4,769 4,769 4,769 4,769 4,769 4,769 4,769

Differential (Surplus) -2,250 -2,171 -1,954 -1,740 -1,538 -1,349 -1,166

7. RETAIL SUPPLY VS SUSTAINABLE DEMAND  

 

TABLE 6: EXISTING SUPPLY VS. SUSTAINABLE GFA DEMAND 
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Ngaruawahia Catchment 2000 2006 2008 2012 2013

Industrial 687 1,098 1,052 895 918

Retail 153 203 229 198 190

Commercial 222 333 397 532 513

Other 670 640 679 769 768

Total 1,731 2,274 2,357 2,394 2,389

New Zealand 1,584,603 1,888,502 1,968,850 1,927,338 1,941,209

8. EMPLOYMENT ACTIVITY 

TABLE 7: NGARUAWAHIA DISTRICT EMPLOYMENT TRENDS 2000-2013
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Ngaruawahia Catchment 2016 2021 2026 2031 2036 2041 Total

Floor Area GFA (sqm) 240 -1,227 532 236 1,856 405 2,041

Land Area (Ha) 0.1 -0.3 0.1 0.1 0.5 0.1 0.5

TABLE 8: NGARUAWAHIA TOWN CENTRE COMMERCIAL OFFICE GROWTH PROJECTIONS
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8.1. RELATIVE CATCHMENT PERFORMANCE 

FIGURE 3: RETAIL AND COMMERCIAL EMPLOYMENT GROWTH 2000-2013
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APPENDIX : 1 NGARUAWAHIA STRUCTURE 

PLAN STUDY AREA 
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GENERAL
Ngaruawahia 

Catchment

Waikato 

District

Hamilton 

City

Population 9,712 66,422 152,261

Households 3,412 24,045 56,316

Person Per Dwelling Ratio 2.8 2.8 2.7

AGE PROFILE

Average Age 32 35 32

0-9 years 18% 17% 14%

10-19 years 17% 16% 16%

20-29 years 11% 10% 18%

30-39 years 14% 14% 14%

40-49 years 15% 16% 13%

50-64 years 15% 17% 14%

65 plus years 9% 10% 10%

HOUSEHOLD INCOME PROFILE

Average (pa) $64,924 $73,719 $69,993

$0-$30,000 (pa) 33% 26% 28%

$30,001-$50,000 (pa) 19% 19% 20%

$50,001-$70,000 (pa) 17% 17% 16%

$70.001-$100,000 (pa) 16% 17% 17%

$100,001 plus (pa) 15% 22% 19%

EMPLOYMENT

Employed - Full Time 72% 74% 72%

Employed - Part Time 20% 21% 21%

Not in Labour Force 32% 28% 31%

YEARS AT RESIDENCE

Less Than 5 Years 55% 55% 66%

5 - 14 Years 26% 28% 23%

15 Plus Years 19% 17% 11%

IMMIGRATION

NZ Born 97% 93% 82%

Immigrated 0-9 Years Ago 1% 3% 11%

Immigrated 10-19 Years Ago 0% 1% 3%

Immigrated 20 Plus Years Ago 1% 3% 5%

ETHNICITY

European Ethnic Groups 50% 63% 58%

Mäori Ethnic Group 37% 22% 18%

Pacific Peoples' Ethnic Groups 2% 2% 4%

Asian Ethnic Groups 2% 3% 9%

MELAA Ethnic Groups 0% 0% 1%

Other Ethnic Groups 8% 10% 9%

APPENDIX : 2 DEMOGRAPHIC PROFILING 
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QUALIFICATION ATTAINMENT
Ngaruawahia 

Catchment

Waikato 

District

Hamilton 

City

No Qualification 33% 27% 20%

Secondary School 31% 33% 36%

Trade / Vocational 15% 18% 17%

Bachelor Degree 4% 7% 12%

Higher Degree 2% 3% 5%

Other 15% 13% 10%

INDUSTRY OF EMPLOYMENT

White Collar 58% 65% 71%

Blue Collar 42% 35% 29%

STUDENT PROPORTIONS

Full Time 9% 8% 15%

Part Time 5% 5% 6%

Not Studying 86% 87% 79%

SOURCE OF INCOME

Unemployment Benefit 4% 2% 3%

Self Employed/Own Business 10% 17% 8%

Wages/Salary 43% 40% 45%

Other Income 38% 37% 40%

No Income 5% 4% 4%

WEEKLY HOURS WORKED

1 hr - 19 hrs 13% 13% 13%

20 hrs - 39 hrs 19% 20% 22%

40 hrs - 59 hrs 57% 51% 57%

60 plus hrs 11% 16% 8%

NUMBER OF RESIDENTS

1 Residents 19% 18% 22%

2 Residents 29% 34% 32%

3 Residents 19% 17% 18%

4 Residents 15% 16% 16%

5 Residents 9% 9% 7%

6 Residents 4% 4% 3%

7 Residents 2% 1% 1%

8 Plus Residents 2% 1% 1%

HOUSEHOLD STRUCTURE

Single 18% 17% 22%

Couple 24% 30% 27%

Single Parent With Children 20% 14% 15%

Two Parent Family 35% 36% 29%

Other Multi-person 3% 3% 7%

HOME OWNERSHIP

Residents Own / Mortgage 68% 70% 61%

Rent 32% 30% 39%

 



 

 

28 

APPENDIX : 3 RETAIL EXPENDITURE MODEL 
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APPENDIX : 4 ANZSIC RETAIL CATEGORIES 
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APPENDIX : 5 CONVENIENCE STORE TYPES 
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